Power Up Your
Employer's Brand

with Digital Marketing
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¢ Digital Personal Branding
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Interesting Statistic of Employer Branding

Resource : Linkedin

88% vavunananmavkiviu msni1 Employer Branding
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Internal VS External

Learning
& Job
Development Opportunities

Employee’s

Story Company

Culture

EVP
(Employers Employee

Valqg Advocacy
Proposition)

diversity,
Recognition equity,
Rewards and
inclusion
(DEI)
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3 Elements of Communication

Corporate

Content

HETES

Management




Social
Media
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Educator
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8 STEPS FOROnfinel

Employers” Brandir
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8 STEPS for

Goal + KPI

Target Audiences
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Channel to focus Content Pillar

govnivnisiognnldonGwadaals l@KkanuavAauLNudnIs1agnndo

Core Value Keywords + Hashtag

ADIULGEIBIRYLLAE LDNANYAIUDDIS) mN{gUs=9uas hashtag

Brand Mood & Tone Frequency
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Target Audiences aduikuneg

Core Value / Unique Selling Point / Key Tagline
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Goal + KPI (Uhkuhsnaginlana

Channel To Focus avnivn
aonalwaa

Brand Mood&Tone aiusataasvaviiusuad

Creator Innocent

Control

P
<
o
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Caregiver y Explorer

Provide Seek
structure Paradise Selfsufficiency.
Build a

Connection

Everyman SERPEIIN Outlaw

Magician

Lover "~ Hero

Content Pillar ununautnudnlwaa

Keywords & Hashtag Agi3sanl

Frequency & Plan a>wuatuaisasivaautnud
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Creator Innocent

Innovation

Creativity
Imagination
Nonlinear

Control

Nonconformity Msdom

Power Understanding,
Confldence, ; Intelligence,
Dominion / Truth seeking,
High Status : Clarity

Freedom

careg'ver Altrulsm, Independence, Bravery, Exp|orer
Compassion, Nonconformity,

Patlence, Empathy Self-sufficiency

Stewardship Build a Leadership,
Altrulsm, Respect ¥ Risk taking, Progressive,

CEEIEE Connection Bravery

Everyman CHESTS =N . Outlaw

Humor
Originality
irreverence

Awareness

Enjoyment Faithfulness, Self-sacrifice,
Passion, Courage.
Sensuality, Redemption,
Vitality strength

Intimacy Mastery
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N Live as if you were

o | to die tomorrow.

| Learn as if you
were

to live forever.

~Mahatma Gandhi

Source: Alireza Yavari
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Thank You'!

Website: stepstraining.co | Facebook: STEPS Academy | LINE: @stepstraining

Email: support@stepstraining.co
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