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Open Source Matters

Open Source Software
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BRAND COMMERCE & Al

COMMERCE

Storefront + Orders + Sales System: An E-commerce
system on LINE that seamlessly integrates sales,
covering every step from profile page — product
selection = payment — shipping.
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SHOP ORDER PAYMENT DELIVERY

CONNECT

Membership + Reward + Redeem + Point: Build
relationships that keep customers coming back
with our membership system, coupons, points
accumulation, and reward redemption —
available now.
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ALL SIZES OWNED CDP

CUSTOMER DATA PLATFORM

A BRAND-OWNED DATA PLATFORM THAT COLLECTS, UNIFIES, AND MANAGES CUSTOMER DATA FROM MULTIPLE CHANNELS—
SUCH AS LINE, E-COMMERCE, AND MARKETPLACES—INTO A SINGLE CUSTOMER VIEW, ENABLING BRANDS TO TRULY OWN THEIR CUSTOMER DATA AND INSIGHTS,
WHILE POWERING PERSONALIZED MARKETING, STRONGER CUSTOMER CONNECTIONS, COMMUNITY BUILDING, AND LONG-TERM CUSTOMER LIFETIME VALUE.
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BRAND COMMERCE & Al

UPLOAD & OCR Al
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OWNED CHANNELS
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Website / App

OMNI-CHANNEL EXPERIENCE (ONLINE + OFFLINE » E-COMERCE PLATFORMS)

E-COMMERCE PLATFORMS
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Marketing Campaign
Fandom Marketing /Top Spender
Ai-OCR
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Personalized Marketing (307611)
: Gamification Marketing
Case study in market 020 (Online - Offline)
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